
User Experience (UX) in Ecommerce Sites



•  Pays attention to conventions in interface design and information architecture
•  Follows best practices in web design, such as accessibility
•  Empathizes with the user, focusing on what his/her needs are

User Experience Design:

This UX designer acknowledged 
that, since snack box ordering is a 
unique process, users don’t come 
to the site already knowing how it 
works. The designer put a quick 
overview on the home page to help. 
This is an example of empathizing 
with the user’s needs. 



This lecture explains UX considerations for sites that are 
primarily ecommerce. Your site is primarily for an event, but 
it will have an ecommerce section within it (merch). Therefore, 
you will end up making a pared down version of some of the 
examples in this lecture, but it will be helpful to go into your 
career knowing the broader picture. 



Avoid Confusing Navigation

Do you see what looks 
misleading in this RSVP card? 



	 •  Groups of 5-8 links are generally the most we are able to perceive at once
	     If more than 8, break it down. There are generally 2 ways: 
			    
			   1. dropdowns/submenus
				  

ALSO NOTE: If there is sub/dropdown 
content, always use an > or 

How to Organize Your Navigation and Avoid Confusion

2. Secondary navs (smaller & separate)



•  Links that are different from the other links should be set apart in some way

In what way are the links on the right 
different than the ones on the left, in 
terms of subject-matter? 

Notice that these links are non-bold and are 
separated by a little dividing line on the left.



•  Create different appearances for the different link states (hover, etc.)



	 •  �If the main purpose of your site is for users to shop, don’t create a “Shop” 
link in your navigation. This just makes your users have to click more 
times than necessary. 

X

However, your event site’s primary purpose 
is NOT ecommerce, so for this project, it is 
fine to have a “Shop” or “Merch” link.



	 •  �In a larger ecommerce site, breadcrumbs can be helpful showing the path 
taken through the site to get to the current page.

	 •  �Search engines place a high value on the words used in the links. Use 
specific, action words that you want your site to be noticed for, rather than 
the words “click here.” Also, avoid the word “Submit” as it is not specific. 
 

	 •  Don’t tell me to “click here;” show me by making it appear clickable. 

Links and Call-To-Action Buttons

Click here to learn more.  Learn More
X √ X



•  �Call-to-action buttons, particularly where you have “Add To Cart,” 
should be the biggest and most prominent link on the page. 

Whether you choose to say “Cart” or “Bag,” 
just be consistent throughout the site.

Sometimes you will have buttons for “Add to Wish 
List” or something similar. Just make sure that button 
carries less visual weight than the “Add to Cart.”



Shopping Cart 
	 •  Should be visible on every page 
	 •  Can show number of items in the cart
	 •  Can drop down to show the items
	 •  Needs to lead to the page where the user can checkout



Site Search
	 •  Should be clearly visible and in the conventional location 
	 •  Should match the styling of the rest of the site
	 •  Can be pre-filled with words like “Search” or “Search this site.”
 



Product Grid Page 
	 •  �On bigger ecommerce sites, should show options for sorting or narrowing the results. (Not 

always necessary on your event site)
	 •  �Should have a clear hierarchy of important info, including name of product, brief description, 

and in most cases, the price. Any other relevant important info should be included too.

Great example (note 
the hierarchy of the 
caption text here and 
in the next example).



Another great example (filter on left side might not be necessary on your event site).



Product Description Page 
	 •  Should show all necessary info and purchasing options 
	 •  Further info can be in tabs below the image
	 •  Use large images and show multiple views (with thumbnails)
	 •  Should have a clear hierarchy of info, with the Add To Cart button as the largest and clearest
	



Great example, except it feels weird to have the selections and Add to Cart button on the left, right?



UnderArmour has great ecommerce UX.



Cart Page 
	 •  Users need to be able to edit, delete, and continue shopping 


