Graphic Design Fields




Motion Design

http://www.youtube.com/watch2v=rUeiZ6c6EBw

hitp://vimeo.com/adamgault/gettysburg



Publication & Book Cover Design

Paone Design Assoc. Chip Kidd
Avalon Book Cover Book Cover
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Information Design
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Arriba: The Greatest Curiosities of the Hu-

man Body. Mundo Estranho magazine,
2008. Alessandra Kalko & Gabriel Silveira



WHAT GOES
IN THE OCEAN
GOES IN YOU.

RECENT STUDIES ESTIMATE THAT FISH OFF THE WEST COAST INGEST
OVER 12,000 TONS OF PLASTIC A YEAR. FIND OUT HOW YOU CAN HELP
TURN THE TIDE ON PLASTIC POLLUTION AT WWW.SURFRIDER.ORG/RAP
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SURFRIDER

Advertising Design

Surfrider.org PSA ad



Advertising Design

Cats everywhere are having a hard time smelling thedr litter Doxes, H

oo Fresh Step ad



|dentity Design

Branding for Moloko Milk




|dentity Design

Branding for Moloko Milk



Package Design

Maija Rozenfelde



countdown: 00 days, 00 hours, 00 minutes, 00 seconds

000

Search...

music festival BUY ACTIVATE
.J - WRISTBANDS WRISTBANDS

EVENT INFO

LINEUP ~ NEWS  MERCH  VENDORS ~ WRISTBANDS  CONTACT MY ACCOUNT &

ADVENTURE CLUB JAUZ
ODESZA TCHAMI ZEDD

Flux Pavillion | Ghastly | lllenium | Louis the Child | Malaa
Oliver Heldens | Sam Feldt | Seven Lions

A-Trak | Alan Walker | Anevo | Big Gigantic | EDX | Jack Novak | Jonas Blue
Klingande | Koni | Lauv | Lost Kings | Matoma | Mija | Quintino | Slushii
Thriftworks | Valentino Khan | Vanic | Whethan | Win and Woo

Interactive Design

Cassie Humphrey



Interactive Design

(apps)
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Bi-Rite Creamery
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App screenshots

Sasha from South Beach
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Environmental Design

Nike Store
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Coffee Shop signage

Signage Design
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Walk Philadelphia signage




What is
Graphic Design?



I shall call this Graphic Design!

William Dwiggins



Art + Technology

Organizing

Problem Solving

Communicating and Compelling



Decision-Making Process

Organization (2D Design elements & principles)
Content/Subject matter

Function/Purpose

Audience

Message/ldea



CASE STUDY - TROPICANA

* In Jan. 2009, Tropicana launched a rebrand
* In less than 2 months, sales had dropped 20%
* Tropicana had to switch back to the original design
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Tropicana

PURE PREMIUM , ¢

PURE & NATURAL
ORANGE JUICE @

OLD design
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squeezed from fresh oranges
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Tropicana

NEW design

1. Color

Subtle changes in color
evoke different moods
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2. Typography

The style, study and
arrangement of fonts
in order to convey
information.




3. Imagery - Photos vs lllustrations

Photography — pixel based images

Illustrations — drawings or vector
based images

Image choice is
important — how we
find, create and make

them, bring different
meaning to projects.
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